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CREATIVE COLORS INTERNATIONAL — MOKENA

Address: 19015 South Jodi Road,
Suite E, Mokena, IL 60448
Phone: (708) 478-1437; Fax (708)
4781636

Web site and/or e-mail: www.cre-
ativecolorsintl.com

Length of time in business: Since
1991 — 15 years

Owner(s): Terri L Sniegolski,
Mark J. Bollman, Kelli A. Boll-
man and Gary L. Foster

What is your specialty?: Creative
Colors International, Inc. is the
leading national franchise com-
pany offering on-site repair and
restoration of leather, fabric,
vinyl, plastics and carpet for the
automotive and furniture indus-
tries. CCI fills the need for
restoration and repair of materi-
als in nearly every business cat-
egory from local dentist offices
and restaurants to casinos and
furniture stores.

Nationwide, CCI made a
name for itself in the automotive
industry having worked with
several dealerships including
Ford, GM, Chrysler and Lexus,
as well as car rental companies
including Avis, Budget and
Hertz.

Today, more than 62 Creative

Colors International franchises
operate throughout the United
States and Canada, with more
than 150 mobile units in opera-
tion.
Tell us more: Recently, CCI
moved from a 2,500-square-foot
office to a 10,000-square-foot fa-
cility, allowing the company to
accommodate its growing infra-
structure and strengthen its
franchisee training, technologi-
cal developments as well as on-
going support capabilities.

CCI's new facility has an en-
tire floor dedicated to a new
state-of-the-art technician train-
ing center with eight centralized
workstations in a classroom
setup. The facility has better
ventilation for spray applications
and allows more space to hold
full size parts of cars and furni-
ture to enable practical training.
The company also recently
hired four new corporate em-
ployees including a field support
manager, field operations man-
ager, sales manager and an as-
sistant trainer with plans to add
additional staff in the near fu-
ture.

Plans: Along with the recent ex-
pansion of its corporate head-
quarters, CCI plans to open an
additional 25 franchise locations
during 2006, reaching over 200
locations by 2010. It also ex-
panded its operations interna-
tionally and added a location to
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Staff members of Creative Colors International.

serve the market in Puerto Rico.

The company plans to roll out

new programs to better serve
the needs of the industry includ-
ing a leather protection pro-
gram, a fabric protection pro-
gram, a certified new car war-
ranty program, as well as a certi-
fied used car warranty program
covering the restoration of inte-
rior automobile furnishing.
Tell us something interesting: Cre-
ative Colors International, Inc.
came into existence in July 1991
through its affiliate J & J's Cre-
ative Colors, Inc.

J & J’s Creative Colors has
been in business since 1980 pro-
viding their markets the servic-
es of dyeing, repairing and
restoring leather, fabric and
vinyl, plastics and fiberglass.
Currently there are 18 mobile
units in operation serving the
Chicagoland area and surround-
ing suburbs. The markets cur-
rently being serviced include:
Auto markets (car dealers —
new, used, parts and service de-
partments), auctions, body
shops, rental cars, insurance
markets, airline industry and
the furniture industry. There are
many other markets that have
remained untouched and will be
the focus of ] & J's expansion in
the years ahead. These markets
include restaurants, hotels, mo-
tels, government facilities and
hospitals.

As growth continued through-
out the years and additional mo-
bile units were added, customer
demands and continued growth
spurred the necessity for a
much larger expansion pro-
gram. Franchising was selected
because of the closeness of fran-
chises as team members. The
ongoing support, training at
headquarters, training in a fran-
chise territory, along with con-

tinued research in products and
techniques, provided the base
needed to duplicate J & J's suc-
cess. This allowed tremendous
opportunities for other franchis-
es to build solid futures in a suc-
cessful business.

Anything else?; Creative Colors
International, Inc. is a company
where a family atmosphere is in-
stilled in each franchise. We por-
tray our family-style business to
our franchisees so they will use
these values in growing their
own business. Quality and serv-
ice is the future of our industry
and we strive continually for
both at CCL

All franchises have an exclu-
sive territory containing all mar-
kets for continued growth. Each
franchise develops their territo-
ry by adding mobile units to pro-
vide services. The continued
growth is built through name
recognition, quality and service.
Through their own motivation
and desires, a rewarding busi-
ness is built for themselves and
their families.

Our concern for the individ-
ual extends to our customers,
too. We may know that we are
better than our competition, but
we are really no better than the
treatment we give our cus-
tomers.




